
THReading the 
Future of Media 

THRends Presentation
The Huddle Room
June 2025



Past Media 
Trends

Post Pandemic

• 2024: Super Media

• 2023: Media Mindset for 
Growth

• 2022: Media Shifts & Switches 

Pre Pandemic

• Hyperlocal Media



2025: Navigating 
a new thread of 

media 
challenges

- High Churn and Fragmented 
Audiences Continual shifts in 

consumer attention make 
retention efforts increasingly 

difficult. 

Younger viewers, in 
particular, switch platforms 
for specific shows or genres 
and then churn out just as 

rapidly. 

This “serial churn” effect 
drives up acquisition costs 
and exacerbates audience 

fragmentation.



Threading
Multithreading

• Your smartphone is a perfect example 
of multithreading in action. When 
you're texting, listening to music, and 
browsing the web all at the same time, 
your phone is handling each of these 
tasks on separate threads. 

• This means each app runs 
independently without slowing down 
the others.



Message 
Threading

• Message threading is a feature 
that allows users to ask 
questions, give feedback, or 
add context to a specific 
message without disrupting the 
flow of the original group 
conversion.



What is a thread? (in tech)

A thread is, fundamentally, a 
clear, well-defined theme, 

subject, topic or focus. 

A thread may exist in human 
communication, such as a topical 

group chat or email exchange. 

A thread also exists as the 
processing focus of 

a software program, such as an 
operating system (OS) 

or application.

https://www.techtarget.com/whatis/definition/chatting
https://www.techtarget.com/searchapparchitecture/definition/software
https://www.techtarget.com/whatis/definition/operating-system-OS
https://www.techtarget.com/searchsoftwarequality/definition/application


What is Media Threading?

PROCESS OF MULTIPLE USE 
OF MEDIA PLATFORMS THAT 
RUN INDEPENDENTLY WITH 

EACH OTHER.

CREATES AN INTERACTIVE 
AND REAL TIME 

CONVERSATIONS WITHOUT 
DISRUPTION.

IT IS A CLEAR AND WELL-
DEFINED GROUP OF 

THEMED MEDIA EXCHANGE 
HEIGHTENED BY DIGITAL 

TECH TO MAXIMIZE HUMAN 
COMMUNICATIONS.  
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#1 Short threading media



Short Threading in 
digital media

”Short threading" in digital media, posting a series of interconnected text-based 
posts (or with visuals) to engage in a conversation or share a longer piece of content 
in a more structured format.

• Sequential posts
• Short form
• Used by content creators / digital publishers
• Easy to follow
• Encourages interaction
• Versatile (personal to advertising to narrative storytelling)



#1 Short Form Video 
Threads
• The popularity of short-form video content will 
continue to soar. 

• TikTok pioneered this trend, with Instagram 
Reels and YouTube Shorts quickly following suit. 

• Their appeal lies in their brief yet captivating 
format. 

• Expect more platforms to join the movement.

• The rise of short-form video content, combined 
with the ubiquity of smartphones, has popularized 
the vertical video format. Expect this format to 
remain dominant in the coming year.

https://www.forbes.com/councils/forbesagencycouncil/2024/03/19/short-form-video-content-capturing-attention-in-the-digital-age/
https://www.forbes.com/councils/forbesagencycouncil/2024/03/19/short-form-video-content-capturing-attention-in-the-digital-age/
https://www.forbes.com/councils/forbesagencycouncil/2024/03/19/short-form-video-content-capturing-attention-in-the-digital-age/


Short 
Form 
Video 

THReads



#2 Micro Drama threading the the feeds.



Micro-Drama shorts threading as 
a quick narrative content.



Drama 
shorts 
threading in 
PH



Different 
threads same 

interests



Micro-Drama shorts 
threading as a quick 
narrative content.

Mobile-First Consumption:

The mobile-first trend has greatly benefited short dramas, as they are 
designed for on-the-go viewing and fit well with the mobile-friendly format.

Localization and Regional Focus:

Apps are adapting to regional preferences, including subtitles, dubbing, and 
localized themes.

Monetization and Advertising:

Short dramas are generating significant revenue through in-app advertising 
and paid downloads.

Advertisers are increasingly recognizing the value of reaching a female, 
middle-class audience, a key demographic for short-drama apps.



Micro-Drama shorts threading as a quick 
narrative content.

• Short dramas are moving beyond simple entertainment and exploring 
complex themes like mental health, identity, and social justice.Thematic Exploration:

• Latin America, Southeast Asia, and other emerging markets; Innovative 
monetization models, such as hyper-personalized recommendations and 
shoppable content

Emerging Markets and 
New Revenue Streams:

• Short dramas are reshaping entertainment consumption habits, with 
viewers craving quick, engaging content.

• challenging traditional TV and movie models, creating new opportunities 
for creators and platforms.

Impact on the 
Entertainment 

Landscape:



#3 New thread of media mindsets.



A new thread of consumer media mindsets





The Future Thread:  Gen Alpha



A new thread for Gen Alpha media habits



Different taste 
buds and 

preferences.



Top online threads for 
F&B shopper:
Meta followed by 
broadcast TV.



Topic threads 
differently by 
generation.



#4 Subscription Media threads at a rise.



Subscription 
Revolution: a 
new media 
thread of 
subscribed 
communities.

The Subscription Revolution: It’s no longer just, “How many 
people watched?” but “Did this content attract new subscribers, 
keep existing ones engaged, or inspire them to explore more of 
our library?”

The "subscription revolution" refers to the increasing popularity 
and adoption of subscription-based models in various 
industries, from software and media to goods and services.

This trend is driven by convenience, predictable revenue for 
businesses, and the ability to build long-term relationships with 
customers.

Streaming services like Netflix and Spotify use subscriptions to 
give customers access to large content libraries.



Rise of 
Subscription 
Media

Convenience for consumers:

• Subscriptions offer a hassle-free way to access goods and 
services, with automatic renewals and recurring payments.

Predictable revenue for businesses:

• Subscription models provide a consistent income stream, 
allowing businesses to forecast revenue and plan for the future.

Customer loyalty and engagement:

• Subscriptions encourage ongoing interaction with a company and 
its products, leading to increased customer loyalty and retention.

Data collection and analysis:

• Subscription models provide businesses with valuable data about 
customer behavior and preferences, which can be used to 
improve products and the customer experience.

Cross-selling and upselling opportunities:

• Subscriptions can be used to attract more customers and 
increase sales. 



Other Subscription Media

Examples of content and benefits:

Exclusive content: Early access to 
episodes, videos, music, or artwork.

Direct communication: Access to live 
streams, Q&A sessions, or private chats 

with the creator.

Physical rewards: Merchandise, signed 
items, or other physical goods.

Digital downloads: Sample packs, 
tutorials, or other digital products.

Patreon is a platform that allows creators 
to monetize their content by offering 
exclusive access to their work in exchange 
for a subscription from their audience

OnlyFans is an online content 
subscription service where you can 
receive payment for the content 
you post by charging your 
followers, or 'fans,' who subscribe 
to your content, for a monthly 
subscription fee.



Growing threads: A vice in 
disguise – online betting apps.
Php 10.8bn in ad spends 



Community 
online 
threads 
continue to 
rise. 



Tito & Tita Threads: A growing 
culture // community.



Influencers 
continue to trend 
on different
THREADS: 
channel + content



#5 Visayas & Mindanao a loose thread? Winning Rural threads



Visayas & 
Mindanao a 
loose thread?



Vismin KOLs can 
tighten that loose 
thread for brands.

Activating Influencers for Sari-sari Stores.



Winning thread in VISMIN
On top to our Traditional TV + Radio + OOH 
platforms 



Winning the  Rural Threads via hybrid media.



Connected TV  
a growing 
thread on 

rural.



Rural markets 
have high access 
to smartphones 
yet connection 
still on prepaid.



Rural has 
high internet 
access 
already



Facebook + Messenger + Youtube are top 
digital platforms in rural threads

Youtube surfaced as top OTT platform at 89% Rural Vismin



Rural key 
brand drivers

DRIVERS/ 
PLATFORMS

Trust + 
Quality 

Content 
for 

Influencer 
Content

Recall
Value of 

Time
Purchase  
Influence

Facebook 79% 88% 74% 66%

YouTube 54% 74% 29% 19%

Traditional TV 27%
 (29% in 

Min)

15% 
(17% in 

Min)

15% 
(20% in 

Min)

Radio 21%
 (30% in 

Min)

12%
 (18% in 

Min)

8%
 (13% in 

Min)



Rural Trends



#6: G threads!



Play-to-Earn 
(P2E): The Gamer 
Revolution

• P2E models democratize 
earning opportunities and allow 
gamers throughout the globe to 
be a part of virtual economies 
and earn rewards that they can 
trade with real world goods and 
services.



Cryptocurrency is Shaping the 
Future of Online Gaming and 
Entertainment



AI-Powered Gaming Threads

AI in an

action game

NPCs That Act Like Real Characters

It is now possible to create NPCs that retain what 
was said to them, have the ability to make decisions 
based on players’ actions and have their own 
character behavior.

AI-Generated Environments and 
Stories means that the game becomes 
different when played over and over 
again.

AI Assistants That Learn Your Style

An example of an implementation of an AI in an 
action game could be an AI that anticipates the 
moves of the enemies and warns the player in 
advance.

https://www.brandvm.com/post/most-anticipated-games-2025
https://www.brandvm.com/post/most-anticipated-games-2025


eSports as a moving 
thread

• Esports is still on the move, with professional esports 
attracting millions of viewership and offering prize 
money as an incentive, which is almost equivalent to 
traditional sports.

• it is not limited to this type of audience, as casual, 
beginner, NET players, streamers, and content 
creators have also found the opportunity here.

• Some of the platforms include Twitch and YouTube 
gaming where players can make money out of 
subscriptions, advertisements, and sponsorships. 
The top streamers can take anywhere from six to 
seven figures every year.

•  

https://www.forbes.com/sites/mattgardner1/2023/02/09/here-are-the-ten-most-popular-games-for-streamers-in-2022/
https://www.forbes.com/sites/mattgardner1/2023/02/09/here-are-the-ten-most-popular-games-for-streamers-in-2022/


#7 Threading a new streaming wars



Connected TV is transforming 
advertising thread.

• The rise of CTV and ad-supported 
streaming.

• CTV is the fastest growing media 
channel.

• CTV encompassing devices like Smart 
TVs, streaming media players and 
gaming consoles – reshaping how we 
access and engage with video content.

• Expanded audience base + enhanced 
targeting capabilities with specific 
demogs and audience segments – 
viewing patterns, profiles and interests.



OTT vs. TTV vs. CTV
TRADI TIONAL TV ADS CTV ADS

REACH Massive reach on wide 
audience

Reach beyond trad TV + 
streaming audiences

TARGETING Mass-based Precise targeting 
(streaming habits) Can 
build 1st party data

STORYTELLING Visuals & Audio 
creating Impact

Interactive Ad Formats 
with real time 
conversations

DEMAND GEN Can drive viewers 
online with more in-
depth content

Programmatic via 
algorithm with easy to 
click sites and 
shoppable links.



TV Screens transforming into ad platforms 





TV evolving 
as a king on 
streaming 
devices.



Big Shift to CTV 
(in the US)



ABS-CBN streaming 
is pulling up the 
thread on CTV.



A new thread for 
viewing GMA via CTV.

Smart TVs became the leading device for 
GMA livestreams with Kapuso Stream 
drawing more viewers to the big screen.



TV 5 joined the 
thread of CTV 

via Kapatid 
FAST TV.



YT is taking similar TV threads:

- first commercial gap approach.
- Roadblocks via unskip ads across 
YT channels



Facebook’s buy type threading like TV due to 
increased demand online

From RF(Guaranteed) to Reserve 
(Highly Predictable)
Under deliveries -15% (or 85% target deliveries) 
acceptable range at a guaranteed CPM

Auction

Pay per performance at a bid level 

like CPIRP of ABS-CBN.



Shoppable TV Ads



#8 RMN’s: En Emerging Media Thread



Growth of 
Retail Media 

Networks

Retail Media Networks are advertising platforms set up 
by retail companies to provide advertising services to third-party 
suppliers and brands on the retailer’s digital channels.

Amazon Advertising:

• Amazon's platform offers various ad formats and placements, 
including Sponsored Products, Sponsored Brands, and Display 
Ads on partner sites.

Walmart Connect:

• Walmart leverages its vast customer data to deliver targeted ads 
both online and in-store.

Shopee and Lazada:

• popular e-commerce platforms in the Philippines have 
established retail media networks where businesses can place 
advertisements and promotions

Grab:

• ride-hailing, food delivery, and other services, Grab also offers 
advertising opportunities, allowing businesses to reach a large 
and diverse audience.

G-Cash

• Mobile E-wallet transforming into an online bank, insurance, 
payment portal et. al.

https://www.retaildogma.com/what-is-retail/


RMN a new thread 
of 1P data in advertising.



#9 AI-powered Threads



AI centralizes audience, placement + creative 
automation 



Meta’s AI advertising 
takeover to reshape media 
thread’s diversity.
• “The new AI-powered tools will allow 
advertisers to simply submit a product 
image or business URL along with a 
budget”.

• …it will autonomously generate 
complete ads – images, videos and text 
and determine optimal audience 
targeting… system will offer budget 
reco…..

There is a need to balance investment to 
traditional media to check the real impact 

and preserve the dynamism of media 
campaigns.



A threat to our media thread 
visibility – targeting, budget 
and strategic drivers of 
performance.



#10 Radio a thread to remain.



Traditional Radio to remain an important & 
influential thread.
Hybrid audio advertising can maximize reach 
for brands.

Key Takeaways:

• Rise of Podcasts: Podcasts have gained 
significant traction - younger age groups.

• Ad-Supported Streaming: still account for a 
smaller portion of audio consumption.

• Age-Based Differences: Younger 
demographics (18-34): podcasts and ad-
supported streaming. Older demographics 
(35+) still rely on traditional radio.

• Mid to Lower SEC: rely more on Traditional 
radio live streamed on FB + YT in the PH.



Did Video Killed The Radio 
Star?

• “From the 1979 song of The Buggles, famously expressed 
apprehension for the future of radio, the medium remains relevant in 
2025”.

Why?

- “radio’s audience has remained steady over the past three years.”

- “video and radio share the same goal of reaching a wide audience 
with immediate content”.

- “Radio thrives in its accessibility….. From commuters listening in 
their cars…. g while they work, the diversity of the audience is 
unmatched.

- “People trust their go-to news outlets and DJs and are likely to 
recommend them to others”.

- “Radio has an unparalleled ability to cater to niche markets and local 
audiences. While big ad platforms focus on mass markets or broad 
targeting algorithms, radio fosters community spirit”.



Radio continues to adapt 
the changing threads.



Radio storytelling teaches lessons about 
engagement, creativity, and audience connection.

• Radio is a timeless tool for content creation. The medium is immediate and remains 
one of the most accessible communication platforms.

• Modern radio embraces digital elements like online streaming, mobile apps, and 
podcasts. 

• Stations offer simultaneous internet broadcasts, enabling global reach and allowing 
listeners to tune in from anywhere.

• Unlike algorithms curating playlists, radio stations feature live hosts who add 
personality, storytelling, and relatability to the mix.



#11 Trending Pop emerges with P-Pop threads



Industry Leaders and faves continue to 
trend and thread with rising stars



The next thread of P-Pop 
Rising Stars



2025 Breakout Acts open new thread for P-Pop



P-pop music gives hype and 
flavor to TV teen romantic 
series.

Mutya ng Section E

• is a Philippine teen romantic 
comedy television series. It is based 
on the Wattpad book trilogy of the 
same name by the Filipino author 
Lara Flores, who is better known by 
her pseudonym Eatmore2behappy. 
The series stars Ashtine 
Olviga, Andres Muhlach and Rabin 
Angeles. It premiered on Viva One on 
January 3, 2025.

https://en.wikipedia.org/wiki/Teen_film
https://en.wikipedia.org/wiki/Romantic_comedy
https://en.wikipedia.org/wiki/Romantic_comedy
https://en.wikipedia.org/wiki/Wattpad
https://en.wikipedia.org/wiki/Pseudonym
https://en.wikipedia.org/wiki/Andres_Muhlach
https://en.wikipedia.org/wiki/Rabin_Angeles
https://en.wikipedia.org/wiki/Rabin_Angeles
https://en.wikipedia.org/wiki/Viva_One


What makes P-pop uniquely popular?

Lyrics that proudly mix Tagalog with regional languages (check 
out Alamat’s verses in Waray and Kapampangan!)

Fashion that fuses streetwear with traditional Filipino textiles

Choreography that integrates folk dances like singkil

#PPOPLUV Fanbase



#12 Re-searching RESEARCH threads



Story threads on the streets

U-Belt Manila
• Vendor
• Tricycle Driver
• Commuter
• Student
• Sari-sari store owner
• Service crew
• Barista



Re-Search 
Research!

Reinvent methodologies:
• Creative techniques to avoid 

fatigue: 
• Gamified approaches
• Crowdsourcing techniques 

fused with data gathering
• Thread Deep Dives

• Streetnography – a 
proprietary study on the 
street profiles.

• Reddit Re-search!



From Threads to 
Threats
• Cross-screen measurement & currency: a challenge.

• Marketers need to activate 1st party audience data to 
ensure on-target delivery and ROAs.

• Collaboration is getting tighter and harder.

• Lowered Spends & Fees and escalating Brain Drain in 
the industry.

• AI-powered advertising due to automation by few 
giants – Meta, Google and Tiktok will lead to over-
centralization – risk of losing landscapes richness and 
dynamism – need of balance of campaign 
transparency & independent verification tools.

• Clutter in online media giants = under deliveries in 
media KPIs = increased demands from marketers
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